12/12/18

» Agenda

. Avatars _

. Cold Calls to Warm CaIIs

. Linkedin Journey ol :

. LinkedIn Branding w“ SESS
. LinkedIn Posting s RoNas S—

. Linkedin Community

. Contact Craig Wasilchak

Crushlng.

lllllllllllllll




12/12/18

G ¥
a

Demand f !

'SE0?______ ' How do you currently build
n your prospect database?

) : ‘b. [ >

| y Al . PLATFORMS?

KNO Ty ¢

Crushing 1]

................

Do you
know your

AVATAR?
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What the heck is an

AVATAR?

Fictitious
character
that represents your

IDEAL
CUSTOMER

Cm;hiqg m

How do you define

your AVATAR?

Define the most
profitable product.

2. Profile your current
client base.

3. Who buys them (SIC
code)?

4. How many prospects
in your territory?
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— Turn your
‘ A COLD calls to
WARM calls

What if we never had to do a cold call again?

What if the prospect always knew who we were
before we introduced ourselves and our company?
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Linked[T}] Journey

\'\
;J Studied &
\ TResearched

4§99
& Connected with
% LinkedIn Creators

\ l Figured out best
\\‘-." |/ /. posting methods
(%) ) & how to

’),‘{’, \;-~ leverage the
’/_! v algorithms
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Why Linked[f})

Which of the following social media channels are o part of your
digital marketing mix?

2% 87%

#1

B2B channel to find

BUSINESS contacts &
qua“ty Content m .’ f a . Other @ None  Not Sure

rdents were ured o ¢

LinkedIn is #1 in B2B connections
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Linked (]} Branding

CRUSHING B2B DIGITAL MEDIA BUILDING CUSTOMER TRUST
Linked [T}

1t Professional
‘ Impression of YOU

Summary of your
brand, skills,
offerings & services.

in P

1 1 Alternative Business
Cralg WaS'IChak Automation Solutions
@ Listed on TOP 10 Linkedin Creators €

A . Baylor University
Visionary B2B Entrepreneur who automates 8 .
Postage Metering & Printing Processes Sescontectinty D o) our
Arlinaton. Texas &8 see connections (500+) es y u

.

Y Bad Customers Service SUXIX We Don‘t] We understand your pain, First, we are Llnked m
the Postage Meter and Multi-Functional Printer experts with over 150+ H
¥ 7% 72 % Y Customers Reviews. Second, it is simple, we do what we say we will. prOfI Ie reerCt

winvwin e ™ > e = your brand?

b - ror i S oo e .
@ [ HP|e T \_}) ] i:_ @
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First Linkedffl] Video

e Craig Wasichak + 131

231 Likes
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Second Linked[f]] Video

74 Likes 41 Comments 2,333 Views
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Top 10 LinkedIn Creators

171 Likes 114 Comments 7,759 Views
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Industry Events

e Craig Wasiichak «
v nary B2 ot

Learning a ton about the future of the Printing Technology Market from two
experts Keith Kmetz & Robert Palmer they had an excelient overview of the
EPSON & Kyocera products we provide to our Dallas Fort Worth customers.
Epson WorkForce Printers are forecasted to be creating a huge discuption in
the marketpiace. They are able to drive down operating cost and reduce a
company’s Carbon Footprint by Up 1o 94% with printers such as the WF-869R
The future looks bright at Alternative Business Automation Solutions. We ¥
our customers! They have written over 140 amazing reviews on our company.
1 am teuly honored and humbled

Core community supporters on reducing the Carbon Footprint in the office
eguipment industry: Zack Scriven, Katie Wallace, Fanny Dunagan, Quentin
Allums, Michael Henson, Kyle Burt, Kyle Witham, Brent Hoskins, Jim Kahrs,
CVB, #BTAFortWorth, Jeff Larsen, Ron Doebler, Linny Silis (Zambuto), Bill
McNutt, D J Hastings, Valerie Briseno, Brian Smith Stephanie Triggiani
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Product Demos
@ o

Qoat is 10 en
without direc
Story Ted” abou!
Your product Is probably
sevvice in the D3

ng 3 typlcal obroxious sales pers
“Buikding Custome Tr

[ourney of haing tun an

boring as a Pof

rth area

th 3 PROto” received many views. Post are sil tied
er. hitps;//inkd.inje_tmM-8 Thanks Robert Palmer, Keith Kmetz

ting journey started 3 woeks ago, | am loaming from the best Eric
Didier, Quentin Atiums, Adom Houtahan, Michael Henson, Zack Scriven
Jett Larsen, Melvyn Tan, Kyle Burt, Kyle Witham, Coffee With Kyles, Rana
Saini, Brisn Sehuiman, Fanny Dunsgan, Curt Mercadanto

Othor amazing influencers that help me on the joumey: Lila Smith, Subata
Kamatan, Jake Jordan, Brent Hoskins, Stephanie Triggiani, Jim Kahts, CVE,
Wade Helmick, Lindy Chapman, Aaron Orendort!, Mark Weathers, Mark
Metry, Daron Bennett, Jeft York, Don Williams, Jason Effinger, Ruby Lee,
Bob Low, Bobby Umar, Gino Wickman, Judd Laurie, Ron Doebler
#postagometer

oAliRISe
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8000 FOLLOWERS W 4000 IN DFW W) 800-1000 PROSPECTS
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Linked[T}] Posting
. Do’s B DoNOT’s

Randomly post

—

1. Post with intention

2. Create value: 2. Have empty posts with
a) Educational no text, context or
b) Heartfelt stories description
¢) Humorous 3. Post like Facebook

3. Start with leading, 4. Post something that you
question or headline wouldn’t want your

4, TagI people / businesses mother to see
that you're featuring 5. Only share articles

5. Categorize hashtags to
relate to your content
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g Wasilchak
Let’s connect!
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Linked[f}] Training
Drive Business Leads

Contact Craig Wasilchak to discuss Consulting with
your company to build a LinkedIn Branding and Lead
and Generation System.

Phone: 817-226-4646 x1027
Email: Craigw@altbizsolutions.com

We also use an integrated Telemarketing System to
drive appointment and update prospect data

It is all about building a plan
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