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Journey to 

Agenda

1. Avatars

2. Cold Calls to Warm Calls

3. LinkedIn Journey

4. LinkedIn Branding

5. LinkedIn Posting

6. LinkedIn Community

7. Contact Craig Wasilchak
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How do you currently build 

your prospect database?

Demand

SEO?

KNOCK

PLATFORMS?

Do you 

know your 

AVATAR?
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What the heck is an 

AVATAR?

Fictitious 

character 
that represents your

IDEAL 

CUSTOMER

How do you define 
your AVATAR?

1. Define the most 

profitable product.

2. Profile your current 

client base.

3. Who buys them (SIC 

code)?

4. How many prospects 
in your territory?
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Turn your 
COLD calls to 
WARM calls

What if we never had to do a cold call again?

What if the prospect always knew who we were 

before we introduced ourselves and our company?
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Journey

Studied & 

Researched

What 

works?

Connected with 

LinkedIn Creators

Figured out best 

posting methods 

& how to 

leverage the 

algorithms

Source - https://www.omnicoreagency.com/linkedin-statistics/

#1
B2B channel to find 

BUSINESS contacts & 
quality content

Why

LinkedIn is #1 in B2B connections
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Branding

1st Professional 
Impression of YOU

Summary of your 

brand, skills, 
offerings & services.

Does your

profile reflect 
your brand?

First Video

231 Likes   152 Comments   8,212 Views
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Second Video

74 Likes   41 Comments   2,333 Views

Top 10 LinkedIn Creators

171 Likes   114 Comments   7,759 Views
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Industry Events

34 Likes   11 Comments   2,158 Views

Product Demos

65 Likes   36 Comments   2,561 Views  
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Over 100,000s

TONS of LIKES

TONS of COMMENTS

8000 FOLLOWERS          4000 IN DFW          800-1000 PROSPECTS
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Posting

1. Randomly post

2. Have empty posts with 
no text, context or 
description

3. Post like Facebook

4. Post something that you 
wouldn’t want your 
mother to see

5. Only share articles

1. Post with intention

2. Create value:
a) Educational 
b) Heartfelt stories
c) Humorous

3. Start with leading 
question or headline

4. Tag people / businesses 
that you’re featuring

5. Categorize hashtags to 
relate to your content

Do’s Do NOT’s

Start your      engines!

Craig Wasilchak
Let’s connect!
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Training

Contact Craig Wasilchak to discuss Consulting with 
your company to build a LinkedIn Branding and Lead 
and Generation System. 

Phone: 817-226-4646 x1027  

Email:  Craigw@altbizsolutions.com

We also use an integrated Telemarketing System to 
drive appointment and update prospect data

It is all about building a plan

Drive Business Leads


