
In preparing the cover 
story for this issue 
of Office Technology 

magazine, I took some 
time to more closely ex-
plore the contents of the 
file cabinets that sit just 
outside my office here at 
the Business Technology 
Association’s (BTA’s) headquarters in Kansas 
City, Missouri. I know they contain past is-
sues of our monthly magazine and boxes of 
old photos. What I didn’t know was the ex-
tent to which they are the home of the asso-
ciation’s 100-year history. 

What do I mean? When you take the time 
to flip through the pages of past issues of the 
magazines and read the articles, the history 
and stories of the prior generations of office 
technology dealers come alive, so to speak. 
It becomes clear that while we are the stew-
ards of this industry and the association 
now, there were thousands of people who 
came before us with the same passion for 
this industry and love for this association. It 
provides a welcome sense of being a part of 
something that is far bigger than what we 
see today or have seen during our careers. 

BTA was founded as the National As-
sociation of Typewriter Dealers in 1926. Of 
course, the technology of the day was the 
typewriter, taking care of document creation 
and information preservation. It was the 
springboard for connecting people across 
the business world. Sound a bit familiar? Isn’t 
that a part of what technology handles today, 
but on a larger scale and far more quickly? 
Doesn’t this reveal that the technology of 
the day is transitory when you think about 
the 100-year time frame? Yet, history has 
proven that it is the purpose of technology in 
the workplace that has endured through the 
years — creating documents, disseminating 
information, connecting people, etc.

So, while we can count on the purpose 
of technology in the workplace remaining 
consistent, we do not know what technol-
ogy is in store for us in the future. What we 
do know is that independent office tech-
nology dealers are eager and prepared for 
whatever is next. One hundred years have 
proven that. It is clear to me that the en-
trepreneurial spirit inherent to the dealer 
channel is the glue that holds everything 
together. More specifically, it is not the 
technology or even the purpose of technol-
ogy, it’s the people. I see their faces in the 
pages of a century of BTA history. All of 
them represented the dream of the associa-
tion’s founders. They ensured the associa-
tion that united them has persevered.

I have seen those same faces during my 
nearly 40 years with the association, serv-
ing as a member of the staff for 38 national 
BTA presidents, working with both nation-
al and district board members. I have in-
terviewed hundreds of dealers and vendors 
for the articles I’ve written for this maga-
zine. I have joined dealers and vendors for 
learning, networking and fellowship at 
countless industry events. I am grateful 
for the opportunity to have met so many 
wonderful people and witness what can be 
accomplished by the drive of that entrepre-
neurial spirit. 

I encourage you to read the cover story 
in this issue. I could only share very few 
highlights, given the space available, but 
in looking at the association through the 
decades, it will take you to a time that pre-
dates us all, while also instilling a sense of 
connection that spans 100 years. Look at 
the photos as the BTA family album. Think 
about how we are all a part of an industry 
and association with incredible legacies. 
Think about the next 100 years. Collective-
ly, it all will bring a smile to your face. n

— Brent Hoskins
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