
9/13/16	

1	

Digital	Marke,ng	&		

Finding	Your	True	North	

	

	

Jeanne	Hopkins		

SVP	&	CMO	

Con8nuum	Managed	Services	
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This is your new business card.
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Old	purchase	journey	

Sales	Demo:	1996	

Please	tell	me	
about	your	product.	

You	have	my		
undivided		
aNen8on.	
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Sales	Demo:	2016	

Anyone	use	
Company	XYZ?	
What’s	it	like?	

Does	their	blog	
make	them	look	
smart?	

Is	there	a	demo	
video	from	an	
actual	user?	

Search	“Reviews		
for	Company	
XYZ”	

How	is	their	
customer	
service?	

Do	I	know	
anyone	who	
works	there?	
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Inbound	
marke8ng	is	a	

fundamental	shi]		
in	how	we	relate		

to	poten8al	
customers		
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(It’s not as  
easy as it looks.) 
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Why	Create	Content?		Blogging	=	ROI	
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1.  Informa8ve	

2.  Fact-based	

3.  Borrows	from	book	formabng:		

•  Headings,	Block	Quotes,	

Sec8ons	

4.  Brief	

5.  Images	

6.  Conversa8onal	

Great	Content	Is:	
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(Micro)		Publish	Everything!	

•  Blog	

•  Podcasts	

•  Videos	

•  Photos	

•  Presenta8ons	

•  eBooks	

•  Press	Releases	

•  Slide	Share	Decks	

•  Tes8monials	

•  FAQs	

•  Checklists	

•  Research	
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Transforma8on	takes	
8me.		Lots	of	8me.	

Gebng	Started	
•  Read	“Inbound	Marke8ng”	by	Brian	Halligan	and	Dharmesh	Shah	

•  Score	your	website	on		
–  hNps://website	.grader.com/	

•  Create	new,	relevant	content		
–  	Ask	five	customers	(face	to	face,	phone,	email,	any	way	you	want):	what	one	thing	is		

keeping	you	up	at	night	about	your	business?	Make	your	responses	into	short-form	blog	
posts	or	whitepapers.	

•  Test,	analyze,	adjust,	and	repeat		
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43


Create "
content"
people "
want.

 

And talk

about it.




A lot.


1	

44


Be 

generous. Share.
2	
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Rock "
your keywords.
3	
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Point the way.


4	
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Evolve. Adapt.
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