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The Rules of Engagement 

Have Changed 
Lindsay Kelley, Prospect Builder 
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Times have changed. 

1990’s 
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2016 

Tools have changed. 
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1980 

2016 
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Think of something you’ve purchased recently… 

how did you purchase that thing 10 years ago?  

 



9/12/16 

7 

THEN NOW 

THEN NOW 
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THEN NOW 

RULES OF ENGAGEMENT THEN VS. NOW 
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THEN 

Cold calls were answered 

Drop-ins were successful and 

resulted in immediate meetings 

Sales reps educated the prospects 

on the products and services 

 

NOW 

Many evolved buyers don’t answer 

their phone at all – e.g., 

gatekeepers, caller ID 

Elevators don’t have buttons – they 

have guards with digital keys to 

get you to your desired floor 

Google is their sales rep 

 

THIS CHANGED EVERYTHING FOR SALES 
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Explain Google to me as if I were 4 years old.  
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93% 
Of the business to business buying process starts with an online search. * 

Pinpoint Market Research/ Anderson Jones PR * 

74% 
of business buyers conduct more than half of their research online before making 

an offline purchase.* 

Forrester Research * 
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During the research process, what happens 

when you don’t find the answer you’re 

looking for immediately?  

BUSINESS TOOLS HAVE EVOLVED 
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THE RULES OF ENGAGEMENT 

How can you engage your audience in 
today’s business environment? 
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TRADITIONAL SALES & 

MARKETING 

INBOUND SALES & MARKETING:  

ANSWER QUESTIONS 



9/12/16 

18 

INBOUND 

YOU’RE HUMAN… ACT LIKE IT 

“Grabbing attention, engagement, and personality, aren’t ends in and of 

themselves, they’re stepping stones to get to someone buying 

something from you.” -BRYANT DUHON, VP of Content Strategy 
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2 EXAMPLES 
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EARN TRUST 

VIDEO RESULTS (so far) 
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How can you engage with prospects and 

customers with questions?  

ANSWER THEIR QUESTIONS 
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THE BIG 5 

Cost /Price  

How much does it cost to outsource 

the management of my printers and 

copiers?  

 

How much does a copier cost?  
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Problems/ Issues 

How do I secure my networked 

copier?  

Which copier is the most high 

maintenance?  

How do I ensure that business won’t 

be interrupted when you come to 

replace my printers and copiers? 

 

Vs. / Comparisons 

Review of the Canon color copier vs 

the Xerox color copier.  

 

In-house copier lease vs. 3rd party 

copier lease?  
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Reviews 

Canon imageRUNNER series - a 

complete review.  

 

Performance review of manufacturer 

toner cartridges and refurbished 

cartridges.   

 

Best of 

What is the best color copier for a 

small business?  

 

What’s the best electronic document 

archival system for law firms?  
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Increases trust... 

WHAT SHOULD SALES 

DO WITH THIS?  
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One key takeaway…. 
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Lindsay Kelley 

@lvkelley 

lkelley@prospectbuilder.net 

THANK YOU. 


