





“Imaging Industry” Validation

2,800+ Graduates 100% Recommended












NOW is the TIME.
Canon
/ 2 Lexmark
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80% of SMBs have their fiscal

st -
year end on December 315, Deloitte



NEW PROGRAM



NEW PROGRAM



Dealer Growth System

Turnkey Business Accelerators for Imaging Dealers and Beyond!

i
2

’V-CRO Services

Grow your Revenues & Profits with a virtual Chief
Revenue Officer to drive Strategy & Execution.



COMMON DIGITAL MARKETING CHALLENGES



TEAM ASSESSMENT

1. | believe effective use of LinkedIn could help us sell more. 1-10 @
el

2.1 have inspected all my sales rep profiles.

3.We have an excellent Linkedin template for new hires.
4.My reps know what to post on Linkedin.

5.LinkedlIn is part of our sales activity mix.

6.0ur reps are connected to all their customers on Linkedin.

7.0ur company posts educational content on a regular basis.

8.We are using LinkedIn Al / Automation.




1. Why &How to Look Like a Team




49%

OF B2B BUYERS VIEW
THE SELLERS LINKEDIN

PROFILE AS PART OF
THEIR BUYING PROCESS

— Linked in




JOB CUSTOMER
RESUME? RESUME?




© BANNERIMAGE
O PROFILE PICTURE

e HEADLINE

© ABOUT/SUMMARY

e ACTIVITY / SHARE CONTENT

T

©  EXPERIENCE

[

PROFESSIONAL

@ INTERESTS / FOLLOW GROUPS



2. Connect with the RIGHTPeople



“Go find prospects and sell something.”



SEARCH BY

* Job Title ex.CFO

* Location ex. Boston
* Industry



This actually
worked!



DIGITAL ROLODEX



Connect With Your Current Customers



Change

Sales
Opportunity






3. How to Create Great Posts




SHOW PEOPLES FACES!




@ PICTURES

. Outside Your Building

. Sales Team Pic

. Service Team Pic

. Admin team Pic

. Demo Room Pic

. Community Events

. Reps with Products

. Testimonials

. Delivery Vehicles

. President (Face of Business)
0. Awards & Certifications

© 0NV A WN

Rick’s TOP 20 POWER POSTS
E VIDEOS

Company News & Updates
Culture / Recruiting

How it Works (Explainer)
Behind the Scenes

FAQ Videos

Interviews - Internal / External
Product or Service Launch
Community Involvement
Customer Success Stories

10 Narration



Rick’s World-Famous FAQ Video Template

“Hi ’'m YOUR NAME with COMPANY NAME.

Recently a lot of my clients have been asking POSE FAQ QUESTION HERE?

The answer is PROVIDE ANSWER HERE.

Thanks for watching and | hope this helps!”



RICK’S K.L.S.S
(Keep It Short Stupid)



/ /

Company Representative Signature/Date Employes Signature/Date



et
CISCO






Key Takeaways

1. INSPECT REP PROFILES

2. CREATE A TEAM “PROFILE TEMPLATE”
3. MAKE CONNECTIONS (Current & New)
4. POST EDUCATIONAL CONTENT

INe... -

The Next Generation of LEAD Generation. —
Ena’ Let’s connect on Li !
selltowin Linked )

Professional B2B Sales Coaching.



