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, A www.in2communications.com

WE HELP YOU GENERATE MORE QUAUFIED LEADS




Who is in2communications Inc

in2Zcommunications is a marketing
communications agency specializing in
inbound marketing services, social media,
video, web design, SEO, social media/social
enterprise tools & strategy.
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1. Business REALITY
2. Business TRANSFORMATION
3. Business VALIDATION BTA




* High rep turnover

 Declining hardware margins
 MPS customer awareness
 Limited marketing resources

* Inability to measure marketing ROI



What’s your
MARKETING SPEND?
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What’s your
WEBSITE ROI?
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How are you using

SOCIAL MEDIA?
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Business REALITY




The average US Internet

web pages per month.

EOUBCE: THE NIELSEN COMPANY, UANLARY 201



of US consumers spend
1 / 8 three or more hours
online every day.
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3 Commeants 2SS Fead

Post A Comment

24%

of adults have posted comments
or reviews online about the things
they buy.

Ao i i By b M nd

semantic XHTML like <20 Instead of <& and
rsErongy instead of «<5: por favor




O ¢ 6 ¢ ¢ 6 & o o
9 out of 10 Internet users visited
a social networking site each month in 2010.




3rs conduct t research online.
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More than half
of all Internet users
read blogs at least monthly.




US Internet users spend

3x MOYe minutes on blogs

& social networks
than on email.
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tter’s active
user base generates
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Business TRANSFORMATION
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How is Social Media influencing business?
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* Online

« Knowledgeable

« Demanding

« Time constrained

» Does extensive research online before engaging with a vendor
« Reads online reviews, blogs and engages in social media to

validate product and services buying decisions



The Power Has Shifted

1950 - 2000 2000 - 2050

P&G Google

McDonald’s
" -
facebook

Vfiror



Outbound Marketing

Advertising Direct Marketing
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Americans have registered on the Federal Trade Commission’s
“Do Not Call” list.



O of 25-34 year—olds have Ieft
8 4 /O favorite website because of
mtrusuve or irrelevant advertising.
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Press Releases May/May Not Influence Customers

Press ;

iPad 2 ARRIVES TOMORROW

CUPERTINO, California—March 10, 2011—Apple® today announced that iPad™ 2, the next generation of its magical
device for browsing the web, reading and sending email
games, reading ebooks and much more, will be
in the US and through the Apple Store® (

enjoying photos, watching videos, listening to music, playing
vailable tomorrow at 5 p.m. local time at all 236 Apple retail stores
ple com) beginning at 1 a.m. PT ry customer who buys an iPad 2
at an Apple retail store will be offered free Personal Setup service, helping them customize their iPad 2 by setting up
email, loading new apps from the App Store®™

and more, so they’ll be up and running with their new iPad 2 before
they leave the store. iPad 2 will also be available beginning at 5 p.m

local time at AT&T, Best Buy, Target, Verizon
ut- Wireless, Walmart and select Apple Authorized Resellers.

mentinn

iPad 2 features an entirely new design that is 23 percent thinner and up to 15 percent lighter than the original iPad
while maintaining the same stunning 9.7-inch LED-backlit LCD screen

iPad 2 features Apple’s new dual-core AS
processor for blazing fast performance and stunning graphics and now includes two cameras, a front-facing VGA
camera for FaceTime® and Photo Booth®, and a rear-facing camera that captures 720p HD video, bringing the
innovative FaceTime feature to iPad users for the first time. Though it is thinner, lighter, faster and packed with new
features, iPad 2 still delivers up to 10 hours of battery life* that users have come to expect. iPad 2 is available in
black or white, features models that run on AT&T’s and Verizon’s 3G networks, and introduces the innovative iPad 2
Smart Cover in a range of vibrant polyurethane and rich leather colors

Pricing & Availability
iPad 2 with Wi-Fi will be available in the US on March 11
$599 for the 32GB model

for a suggested retail price of 3499 for the 16GE model
$699 for the 64GB model. iPad 2 with Wi-Fi = 3G will be available for a suggested retail
price of $629 for the 16GB model, $729 for the 32GB model and $829 for the 64GB model. iPad 2 with Wi-Fi - 3G
compatible with the Verizon network will be available in the US only for a suggested retail price of $629 for the 16GB
model, $729 for the 32GB model and $829 for the 64GB model

iMovie® and GarageBand® for iPad apps are available today for $4.99 each from the App Store on iPad or

The Smart Cover is available in a range of colors in vibrant polyurethane for $39 or rich

leather for $69.

iPad 2 will be available in Australia, Austria, Belgium, Canada, Czech Republic, Denmark, Finland, France, Germany,
Greece, Hungary, Iceland, Ireland, ltaly, Japan, Luxembourg, Mexico, Netherlands, New Zealand, Norway, Poland,
Portugal, Spain, Sweden, Switzerland and the UK on March 25; and in many more countries around the world in the
coming months. Further international availability and pricing will be announced at a later date



Rethinking Marketing Activities

Outbound Marketing Inbound Marketing
« Telemarketing « SEO/SEM

« Trade shows « Blogging

e Direct malil « Social Media

« Email blasts « RSS

* Print ads * Free tools / trials
« TV/radio ads « PR/ Buzz
Interruption Permission
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The Inbound Marketing Components

Blog SEO Social Media

TechCrunch -~ Google

T blﬂg Linked [}
YOU YAHOO' . delicious

L&, Technorati’ @ digg




Inbound marketing costs 62% less
per lead than traditional, outbound marketing.

AVG COST/ LEAD: $143

OUTBOUND INBOUND



This

S

your

new
marketing
Mix.

INBOUND

OUTBOUND




This is your new business card.




Business VALIDATION

How are companies leveraging Social Media”?
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“70% of consumers perform online searches before

buying products and services”
y g ,U Gartner® 2010



Keywords your Prospects are Searching

GO /gle

Managed Print Services

Google Search I'm Feeling Lucky



Keyword Search Activity

O Keywntd Competition Global Monthly Searches (7 Local Monthly Searches >
) wwrat 5 managed print sem;e; 12,100 5,400
managed print se";‘ ce 9,900 4,;100
5 manage print services 480 170
B managed print services definition 10 58
0 | vr:a-":ager; pn: 18,100 6,600
B Tva"aged pr|'\z:’ng services 8,100 2,900
O managed print services rfp 170 170
B what is managed services 165,000 74,000
O managed print services software 9 46
& mps managed print services 210 58
0 managed print solutions 720 210
0 p:wt«ng sev;wc‘es 368,000 166,000
) ’p'm rnénagéd ;;,"ces 12,100 5.400H
0 managed print services chicago 28 28
O print services 368,000 165,000
B printing service 246,000 135,000
O managed print services association 170 140
0 managed print services companies 170 110
O managed it services 166,000 74,000
0 managed services 165,000 74,000
O managed service provider 14,800 8,100
O 3d printing service 5,400 2,900
8| it managed services 166,000 74,000
] managed print services pricing 28 22
] managed print services jobs 170 91
O rfp managed print service 170 140
8 managed service providers 14,800 8,100

O print management services 2,800 1,000



Keyword Search Activity

"] Keyword Competition Global Monthly Searches Local Monthly Searches (2
(K 77 mps ) 2,740,000 | : 450,000
Keyword Competition Global Monthly Searches (2 Local Monthly Searches

managed print services 12,100 5,400
Keyword — - Competition Global Monthly Searches (2 Local Monthly Searches (> i

] I V'VW‘"al s managed prlmsemce? 12,100 5,400 |
S ‘rva”aged print se';‘ ce 9,900 4.;100
= manage print services 480 170
& managed print services definition 10 58
) ‘:‘_a-"agec pn;T 18,100 6,600
3 T"a”aged prne*hlng services 8,100 2,900
= managed print services rfp 170 170
(3 what is managed services 165,000 74,000
= managed print services software 91 46
= mps managed print services 210 58
= managed print solutions 720 210
B p:ung ser‘;z;s 368,000 165,000

O “print managod servicss 12,100 5400
B managed print services chicago 28 28
O print services 368,000 165,000
0 printing service 246,000 135,000
) managed print services association 170 140
= managed print services companies 170 110
O managed it services 165,000 74,000
B managed services 165,000 74,000
O managed service provider 14,800 8,100
O 3d printing service 5,400 2,900
2 it managed services 165,000 74,000
O managed print services pricing 28 22
2 managed print services jobs 170 91
O rfp managed print service 170 140
2 managed service providers 14,800 8,100

print management services 2,300 1,000



The Inbound Marketing Methodology

GET FOUND

SEQ, Blog, Social Media,
Content Creation

CONVERT

Landing Pages, Lead
Nurturing &
Intelligence

ANALYZE

Marketing
SALES Analytics
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Companies that blog get

55% more

website visitors.




Creating and Publishing Content

* Focus on customer needs
 |dentify behavior in early stages of the buying process
* Develop a messaging strategy




Exponential Effects

-
/ Social
SEO Media

- Blo * More Traffic . Even More Traffic
* More Links . Eyen More Links
 More Content




EDUCATE
THROUGH
CONTENT




Elements of Inbound Marketing

Website |

 SEO Optimized Tl
Website A

* Calls to Action Lead
(CTAs) Nurture

* Landing Pages
 Keywords

Social Media
*  Twitter

* Facebook
* Blogging
* Google+

* Linkedin

Closed
Won/Lost

Oppty

Top of the Funnel

Great Content

* Blogging

* Whitepapers

* E-books

* Videos

* Lead nurturing

* E-mail
campaigns




The Online Sales Funnel and Buyer Decision Making Cycle +
Great Content
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Unaware

Interest

Established

\What are the
consequences
of not
having it?

Awareness

Blogs. Ads, Web Banners, PR
(Customer stories), Articles
(Industry Trends), Analyst
Papers, Flash Demos

Educational

eBook (or buyers guide), Web
Portal, Analyst Papers, Blogs,
Independent Articles, Industry
White Papers, Webinars, Events

Validation

Webinars, Podcasts, Seminars,
Multimedia, 10 Reasons, Trials,
Customer References, Demos

Sales

Preseniations, Topic Sheets,
Product White Papers, Customer
Sterles, Competitive Intelligence
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/ OPTIMIZE YOUR WEBSITE \

Publish I Network
Share

. INBOUND RRShdre,
CONVERT LEADS INTO CREATE & MANAGE
SALES REVENUE MARKETING — Bredeniu

DEALER 2.0

GENERATE WEBSITE TRAFFIC
& SALES LEADS
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Martin Perry

=
5= martin.perry@in2communications.com
B 877-657-9558

# www.in2communications.com

B @mgperry

WE HELP YOU GENERATE MORE QUALIFIED LEADS

Please ask for your copy of this presentation.






