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   Dig i ta l  Market ing Trends & Stats  

of	the	buying	process	is	done	

prior	to	making	any	sort	of	

interac/on	with	your	sales	team	
-Interna/onal	Data	Corpora/on	

59% of	consumers	use	Google	

every	month	to	find	a	

reputable,	local	business	
-Search	Engine	Watch	

46% used	web	search	engines	
as	their	first	source	when	

star/ng	their	research	
-Search	Engine	Watch	

70% 
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Google Market Share  -   May18 

Source:		Net	Market	Share,	leader	in	search		

72%	

13%	

7%	

8%	

Desktop	

Google	

Baidu	

Bing	

Yahoo	
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Google Market Share -  May18 

Source:		Net	Market	Share,	leader	in	search		
93%	

5%	1%	1%	

Mobile	

Google	

Baidu	

Bing	

Yahoo	
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Digital  Market ing Trivia! 
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Digital  Market ing Trivia! 

_	_	%	of	Internet	users	never	scroll	to	page	2	of	Google	search	

results	
	

75%	
	

Source:		Search	Engine	Journal	/	Hubspot	/	and	others	
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Digital  Market ing Trivia! 

What	do	Internet	users	view	as	their	Most	Trusted	Source	when	searching	for	local	

products	&	services?	

	

a.  Ra/ngs	&	Reviews	

b.  Family	/	Friends	

c.  Search	Engine	Ranking	

d.  Company	Website	

Source:		Local	Search	Associa/on	(LSA)	*	Local	Media	Tracking	Study:	2017	
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Search Engine & Website = $$$ 
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What These Stats Mean To You 

		

1.  People	trust	Search	Engines	more	than	family	&	friends	or	a	company	

website	when	searching	for	products/solu/ons	

2.  With	72%	of	the	market	share	of	Search	Engines	and	90%	on	Mobile,	

Google	is	where	you	want	to	focus	your	digital	marke/ng	efforts.	

3.  75%	of	Internet	users	never	scroll	past	page	1	of	Google.		Page	of	1	of	

Google	is	where	you	want	to	be!		
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Pay-Per-Click	(PPC)	|Google	AdWords	

“Paid	Search”	

Search	Engine	Op/miza/on	(SEO)	

“Organic	Lis/ng”	
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SEO         vs        PPC 

Roger Jung Mariana Murphy 
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What Is SEO?  

Search	Engine	OpHmizaHon	(SEO)	is	the	process	of	maximizing	the	number	of	visitors	to	

a	website	by	ensuring	that	the	site	appears	high	on	the	list	of	search	results.	
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      Google’s Ultimate Goal 
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In Other Words…  

 

 

 

 

“The	most	RELEVANT		&	UPDATED	source	of	

informaHon	based	on	the	keywords	typed	by	the	user”	

User	is	searching	for	“Managed	IT”	 Last	Hme	you	updated	your	website,	

blogs,	social	media,	etc.	
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A True SEO Package:  
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Address Your Website First.. 

Website	Traffic	

Leave	

Convert	
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Organic Ranking Signals That Affect SERPs 
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Seems like a lot of work… 
 

WHY SHOULD I DO SEO? 

 

20	
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Why SEO? 

70%	
Organic	Clicks	

	

33%	
Top	LisHng	
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Other Benefits of SEO… 

		

1.  Credibility 

2.  Sustainability 

3.  Improved Click Through Rate 

4.  Strategic Advantage	
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Pay-Per-Click Search  

Mariana Murphy 
Evolved	Office	

Digital	Marke/ng	Director	
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What Is Paid Search?  

Paid	Search	refers	to	adver/sing	within	the	paid	lis/ngs	

sec/on	of	a	search	engine	or	partner	site	by	paying	each	

/me	your	ads	is	clicked	on	(pay-per-click	or	PPC).	
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Why Should You Pay For PPC? 

•  Instant	Visibility	

•  Premium	Posi/oning	in	the	

SERP	

•  Search	Engine	Stability	

•  Improved	Ads	

•  Laser	Targe/ng	

	

	

	

	

•  Visual	Ads	

•  Increased	Branding	

•  Budget	Control	

•  Campaign	Agility	

•  Marke/ng		
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PPC Benefi ts  

Instant	Visibility	
When	it	comes	to	developing	organic	

visibility,	it	can	take	/me	to	see	real	results.	A	

PPC	campaign	can	be	created	in	days	and	

ramped	up	in	a	few	weeks	to	months.	PPC	is	

the	fastest	way	to	get	your	business	visible	to	

poten/al	customers	the	moment	they	are	

primed	to	buy.	
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PPC Benefi ts  

Premium	PosiHoning	in	the	SERP.	
Paid	search	dominates	the	above-fold	content	in	the	SERP.	Users	will	always	see	

paid	search	ads	first,	even	if	they	con/nue	scrolling.	
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PPC Benefi ts  

Search	Engine	Stability	
AdWords	is	not	subjected	to	the	same	

turbulence	that	organic	search	can	suffer	

from.	While	there	are	some	updates,	they	

tend	to	have	much	less	of	an	impact	on	

marke/ng	strategies	and	are	far	easier	to	

manage.	Careful	analysis	of	data	will	allow	

for	the	removal	of	junk	and	increase	a	

business’	ROI	over	/me.	

www.evolvedoffice.com		



Evolved	Office	Marke/ng	Solu/ons	 6/11/18	

15	

PPC Benefi ts  

Improved	Ads	
PPC	allows	for	more	granular	control	and	op/ons	for	

delivering	your	marke/ng	methods.	In	interfaces	such	as	

AdWords,	users	have	op/miza/on	op/ons—such	as	callouts	

and	sitelinks—that	allow	your	ads	to	dominate	the	page.	
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PPC Benefi ts  

Laser	TargeHng	
PPC	offers	laser	targe/ng	capabili/es	to	

ensure	a	business’	ads	are	being	shown	

to	poten/al	customers.	Ads	can	be	

targeted	by	search	keywords,	/me	of	

day,	day	of	week,	geography,	or	

audiences	based	on	previous	visits.	

Organic	traffic	is	far	more	scarershot.	
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PPC Benefi ts  

Visual	Ads	
Google	provides	a	visual	shopping	feature	that	helps	users	see	

what	they	will	be	clicking	on.	This	feature	is	not	available	for	

Organic	search	and	can	really	improve	CTR.	
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Addit ional PPC Benefi ts  

Increased	Branding		

When	a	business	runs	paid	search	ads,	they	are	crea/ng	an	opportunity	to	be	seen	by	the	right	

people.	Even	if	the	user	backs	off	to	perform	a	brand	search	before	visi/ng	your	site,	the	visibility	will	

pay	dividends	to	your	business’s	marke/ng.	

	

Budget	Control	

With	PPC,	businesses	have	a	/ght	control	of	their	budget.	AdWords	allows	adver/sers	to	set	daily	

budgets	as	a	fixed	limit.	

	

Campaign	Agility	

The	same	speed	that	drives	paid	search’s	immediate	results	also	allows	businesses	to	receive	rapid	

feedback	on	a	new	product	launch	by	running	a	short	PPC	ad	campaign.	

	

MarkeHng	Benefits	

With	conversion	tracking	and	a	solid	integra/on	with	analy/cs	sotware,	adver/sers	can	determine	

what	keywords	convert	and	at	what	percentage	and	cost.	This	intelligence	can	be	fed	directly	into	

organic	search	marke/ng	to	improve	results	across	the	board.	
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Why Should You Pay For PPC? 

www.evolvedoffice.com		

Expected ROI 
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SO WHY IS PPC SO AWESOME?! 
 

35	

In Sum: PPC is Good Because… 

•  PPC	visitors	are	50%	more	likely	to	purchase	something	

than	organic	visitors.	

•  The	average	revenue	per	click	produced	by	a	non-brand	

Google	search	ad	on	desktop	improved	nearly	20%	year-

over-year	in	Q4	2017.	

•  Google	Shopping	accounted	for	55%	of	retailers’	Google	

search	ad	clicks	in	the	US	and	58%	in	the	UK.	
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 Monster  Technology:  PPC Resul ts  

Total	Spent	=	$633.35	

	

ROI	1,200	p.	mo.	@	37%	

margin	x	36	months	=	$15,984	
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Q&A	


